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Nunito is a well balanced sans serif typeface superfamily, with 2 versions: 
The project began with Nunito, created by Vernon Adams as a rounded 
terminal sans serif for display typography. Jacques Le Bailly extended it to

a full set of weights, and an accompanying regular non-rounded terminal 
version, Nunito Sans.
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Colors in a logo guideline are an important element in communicating the 
brand's identity and creating a memorable visual impression. It's essential to 
use the colors consistently to create a strong and recognizable brand identity 
across all applications. We strongly suggest that you use these green-like 
colours in branding.
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A pattern in a logo guideline refers to a repeating decorative design 
element that is used consistently across various applications of the logo. 
The pattern may be composed of shapes, lines, or other graphic elements 
that add visual interest to the design and help to reinforce the brand's 
identity to be more recognizable.
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